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Traditional reles

¢ Radioairplay sells recerds
¢ Music videos sell recerds

¢ Indirect business relatensnip

> Broadcast channelthas iree”
access to content

> Retall channel sells content
> Broadcast sells interstitial time



New roles

¢ Interactive broadcast channel can
sell content

¢ Retall channel can haveluts own
“airplay” on-line

¢ Redefining sales anad'promotional
activities



New audiences

¢ DTV VIEWErS

> Interactive ServiGes

> Music-shopping Channels
¢ DAB listeners

> Buy buttons

¢ \Web surfers
> Packaged good fulfillment
> Downloads



Analysis

¢ Broadcasters must adapt

¢ Music industry has mgereeptions
> |f you record it, they WilINISten
> If you sell'it, they willfouy
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